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Put your destination in front of the travelers who drive the

long way, stay the extra night and plan the next trip from our
pages.

SUMMER 2026

4 SEASONAL EDITIONS 17 FRONT COVER FEATURES MAGAZINE + DIGITAL + WEB + SOCIAL




WHO WE ARE

Explore US A

agazi

EVERY GORNER OF AMERICA

HOLDS A STORY.

Explore USA Magazine is a quarterly travel publication dedicated to the destinations that

make America worth exploring: national parks, scenic drives, small towns, culinary trails,

festivals and the hidden gems between them. We don't pretend, we go.

4 17

SEASONAL EDITIONS FRONT COVER
FEATURES

OUR MISSION

To inspire domestic travel by highlighting off-the-beaten-
path destinations, cultural richness and responsible tourism
across all 50 states, with immersive features, insider tips
and real photography from people who actually went, ate,
hiked and stayed.

WHAT WE COVER

@ National Parks @ Historic and Cultural
e Road Trips @ Outdoor Adventure
@ Scenic Drives @ Haunted History

e Small Towns @ Seasonal Travel

e Culinary Travel e Travel Tips

@ Festivals and Events e Stargazing

[—

THE PENNSYLVANIA
MOUNTAINS

Explore USA

128 365

PAGES, FALL 2026 DAYS ON SALE, YEAR-
EDITION ROUND

ONE BUY, FOUR CHANNELS

Most travel magazines sell you a page. We sell you a presence.
Every placement runs across:
The magazine edition, designed to be kept and
passed hand to hand

The interactive digital flipbook on
ExploreUSAMagazine.com, with PDF download

A permanent destination guide on our website,

built to rank in Google and Al answer engines

Social amplification across Facebook, Instagram
and LinkedIn

TRAVEL. SAVOR. TRANSFORM.

"Travel is not simply about where you go. It is
about the roads you take, the places you
discover, and the perspective you bring home."

From the Fall 2026 Special Holiday Edition welcome letter



Explore US A

Magazine

AUDIENCE AND MARKET

READERS WHO
ACTUALLY GO.

Our readers are domestic leisure travelers with the time, budget and intent to book. They

plan road trips around our pages, travel in shoulder seasons and spend locally on lodging,
dining and experiences.

§1.421 87% #1

PROJECTED U.S. TRAVEL SHARE OF U.S. TRAVEL DOMESTIC LEISURE: THE
SPENDING IN 2027 SPENDING THAT IS DOMESTIC STRONGEST TRAVEL SEGMENT

Source: U.S. Travel Association, U.S. Travel Forecast, spring 2026. Inflation-adjusted.

THE ROAD TRIPPER THE EXPERIENCE SEEKER THE FAMILY AND LEGACY

Plans multi-stop drives through scenic Travels for festivals, food, history and TRA\,EI-ER

byways, historic routes and national holidays. Builds a trip around one event, Multigenerational families, retirees and
park gateways. Books independent then extends the stay to explore the veteran and military families planning
lodging and stops in small towns along region. meaningful trips with time to linger.
the way.

BUILT FOR SEARCH, BUILT FOR Al CLEAN, COMPLIANT PARTNER LINKS

ExploreUSAMagazine.com runs on a modern, high-speed Paid placements are clearly labeled and every partner link
publishing platform. Every destination guide and feature follows Google's sponsored-link guidelines, protecting both
ships with structured data, FAQ markup, map coordinates your site's search standing and ours. Readers trust what
and answer-ready summaries, so partner content is they read here, and that trust carries over to you.

discoverable in Google, Google Al Overviews, ChatGPT,

Perplexity and other answer engines long after the edition Reader profile. Age, income, education, gender, region and

leaves the stand. travel interests are on the next page.

Explore UiSA



Explore USA

READERSHIP

IWHD READS
EXPLORE USA

Established, educated travelers with household income to spend and a habit of taking
several trips a year.

35-64 S75K+  72% 5-9

CORE READER AGE HOUSEHOLD INCOME COLLEGE EDUCATED TRIPS PER YEAR

READERS BV GENDER 62% female - 38% male
D

WHERE READERS LIVE WHAT THEY TRAVEL FOR

South o 33% Outdoor adventures D 78%
West D 25% Scenic road trips C ) 71%
Midwest a 24% Culture and history D 65%
Northeast [ ) 18% Culinary travel ) 58%
Festivals and events ) 4L9%
Coastal getaways ) 4L7%

Source: Explore USA Magazine 2025 reader survey and analytics. Interests allow multiple answers.

Explore UiSA
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2027 EDITORIAL CALENDAR

2027 AT A GLANCE

Four seasonal editions and 17 front cover feature stories, planned around how Americans
actually travel each season. Each edition is on sale for its full window, so there is always a
current issue working for you.

EDITION ON SALE DURATION COVER STORIES SPACE CLOSE MATERIALS DUE
@ Winter 2027 Jan 4 to Mar 29, 2027 12 weeks, 1 day 5 Nov 20, 2026 Dec 4, 2026

@ Spring 2027 Mar 30 to Jun 15, 2027 11 weeks, 1 day 4  Feb 12,2027 Feb 26, 2027

@ Summer 2027 Jun 16 to Sep 8, 2027 12 weeks, 1 day 4 Apr 30,2027 May 14, 2027

@ Fall 2027 Holiday  Sep 9, 2027 to Jan 1,2028 16 weeks, 3 days 4 Jul 23,2027 Aug 6, 2027

FRONT COVER FEATURES

WINTER 2027 SPRING 2027
1. Cozy Ski Towns: Charming Places Beyond the Slopes 1. America in Bloom
2. Winter Warm Weather Getaways 2. The Open Trail
3. New Year, New Adventure: Solo Travel 3. The Great American Road Trip
4. Taste of Winter: Food and Drink 4. Taste of the South

5. Spring Awaits: Discover the Southeast in Bloom

SPECIAL SECTION

SUMMER 2027 FALL 2027 SPECIAL HOLIDAY EDITION
1. The Great American Summer 1. Autumn's Hidden America

2. Wild America 2. Into the Wild

3. America's Best Beach Towns 3. The Harvest Road

4. Lake Life 4. Flavors of Fall

Space close and materials deadlines fall on Fridays. Editorial calendar is subject to change.

Explore UiSA



2027 EDITION

WINTER 2027

WINTER, REIMAGINED

Discover a Different Side of the Season

ON SALE

OFF SALE SPACE CLOSE

January 4, 2027 March 29, 2027 Nov 20, 2026

FRONT COVER FEATURE STORIES

i}
02
03
04
05

COZY SKI TOWNS: CHARMING PLACES BEYOND THE SLOPES

Picturesque mountain communities, winter activities, cozy accommodations,
charming downtowns and memorable experiences beyond skiing.

WWINTER \WARM WEATHER GETAWAYS

Sunny destinations, coastal escapes, tropical retreats and warm-weather
adventures across America.

NEW YEAR, NEW ADVENTURE: SOLO TRAVEL

Destinations, accommodations and experiences ideal for independent
travelers seeking adventure, relaxation and personal discovery.

TASTE OF WINTER- FOOD AND DRINK

Regional cuisine, seasonal flavors, local restaurants, culinary experiences and
winter dining destinations.

SPRING AWAITS: DISCOVER THE SOUTHEAST IN BLOOM

A special spring travel preview showcasing charming communities, scenic
landscapes, outdoor attractions and emerging destinations across 12
Southeastern states.

Duration: 12 weeks, 1 day.

RESERVE BY NOV 20, 2026

Explore USA

Explore =4

FRONT COVER
FEATURES

MATERIALS DUE
Dec 4, 2026

BEST FIT FOR

® Mountain and ski towns, lodges
and inns

® Sun Belt, Gulf and coastal C\V/Bs

® Solo-friendly tours, retreats and
boutique hotels

® Restaurants, wineries, breweries
and culinary trails

® Southeastern DMOs planning
spring campaigns

TIMELY TIE-INS

® Super Bowl LXI, Los Angeles, Feb
14,2027

® The Royal Hawaiian turns 100,
Feb 2027

® 100th National Cherry Blossom
Festival opens Mar 20, 2027

FEATURE YOUR
DESTINATION

Place your destination inside a front

cover feature story. Two-page
partnership $1,500. Three-page
partnership $2,500. See page 10.

sales@exploreusamagazine.com

727-272-4390




2027 EDITION

SPRING 202

FRONT COVER

AMERICA IN BLOOWM

The season of open trails and open roads

ON SALE OFF SALE SPACE CLOSE MATERIALS DUE
March 30, 2027 June 15, 2027 Feb 12, 2027 Feb 26, 2027

FRONT COVER FEATURE STORIES

BEST FIT FOR
UI AMERICA IN BLUUM ® Gardens, arboretums and

. - . . . ildfl i
Spectacular spring destinations, wildflower trails, botanical gardens, colorful wiidriower regions

small towns and breathtaking seasonal landscapes. ® State parks, trail towns and

outfitters
® Byways, Route 66 and heritage
02 THE UPEN TRA". corridors
America's hiking trails, waterfalls, scenic parks, outdoor recreation and ® Southern CVBs, food festivals
unforgettable spring adventures. and restaurants

03 THE GREAT AMERICAN ROAD TRIP TIMELY TIE-INS

Scenic highways, historic routes, hidden gems, charming roadside attractions
® 100th National Cherry Blossom

Festival, Washington, D.C,,
through Apr 11, 2027

04 TASTE UF THE SUUTH ® NFL Draft, Washington, D.C., Apr

29 to May 1, 2027

and destinations worth discovering.

Southern hospitality through regional cuisine, local restaurants, culinary
® Okefenokee Swamp, Georgia,

America's newest UNESCO
World Heritage Site

traditions, food festivals and authentic dining.

FEATURE YOUR
DESTINATION

Place your destination inside a front
cover feature story. Two-page
partnership $1,500. Three-page
partnership $2,500. See page 10.

RESER\’E Bv FEB 12’ 2027 sales@exploreusamagazine.com

727-272-4390

Explore UiSA 2027 MEDIA KIT 07
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2027 EDITION

SUMMER 2027

FRONT COVER

THE GREAT AVIERICAN SUMMER

Small towns, big water and wide-open country

ON SALE OFF SALE SPACE CLOSE MATERIALS DUE
June 16, 2027 September 8, 2027 Apr 30, 2027 May 14, 2027

FRONT COVER FEATURE STORIES

BEST FIT FOR
UI THE GREAT AMERIEAN SUMMER ® Family destinations, attractions

. . . and resorts
America's favorite summer escapes, from picturesque small towns and

mountain retreats to lakeside communities and family destinations. ® National park gateway towns

and outfitters

® C(Coastal andisland CVBs, beach
0 2 W".D AMERICA lodging

National parks, wilderness adventures, hiking, camping, whitewater rafting, ® Lake regions, marinas, cabins
kayaking and America's great outdoors. and campgrounds

03 AMERICA'S BEST BEACH TOWNS

Charming coastal communities, beautiful beaches, waterfront attractions,

TIMELY TIE-INS

. . . ® 200 years of American
island escapes and seaside experiences.

railroading, Baltimore, 2027

® Bristol, Virginia and Tennessee:

u 4 I.AKE I_IFE 100 years since the 1927 Bristol

Lakeside destinations, boating adventures, waterfront accommodations, Sessions

outdoor recreation and relaxing summer getaways. ® Peak national park season

FEATURE YOUR
DESTINATION

Place your destination inside a front
cover feature story. Two-page
partnership $1,500. Three-page
partnership $2,500. See page 10.

Duration: 12 weeks, 1 day.

RESER\’E Bv APR 30, 2027 sales@exploreusamagazine.com

727-272-4390

Explore UiSA 2027 MEDIA KIT 08
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2027 EDITION

FALL 2027

SPECIAL HOLIDAY EDITION FRONT COVER

AUTUNIN'S HIDDEN AMERICA

Special Holiday Edition: our longest on-sale window of the year

FEATURES

ON SALE OFF SALE SPACE CLOSE MATERIALS DUE
September 9, 2027 January 1, 2028 Jul 23, 2027 Aug 6, 2027

FRONT COVER FEATURE STORIES

BEST FIT FOR
UI AUTUMN'S HIDDEN AMERIGA ® Fall foliage regions and scenic

— . . b
Lesser-known fall destinations, charming small towns, scenic byways, LS

Agritourism, orchards, wineries
colorful landscapes and unforgettable autumn escapes. ® 78

and cideries

® Holiday towns, light festivals
02 INTO THE WILD and markets

Fall hiking, mountain retreats, national and state parks, scenic waterfalls, ® Lodging booking Thanksgiving
outdoor recreation and wilderness experiences. through New Year's

03 THE HARVEST ROAD

Orchards, vineyards, pumpkin patches, cider trails, harvest celebrations,

TIMELY TIE-INS

. N - ® Peak fall foliage, mid-Septemb
agricultural destinations and fall traditions. caktal follage, mid-september

to early November

()4 FUNORS OF FALL ey e

Seasonal cuisine, regional comfort foods, local restaurants, farmers markets, ® Holiday travel season through

bakeries and the culinary traditions of autumn. New Year's Day

FEATURE YOUR
DESTINATION

Place your destination inside a front
cover feature story. Two-page
partnership $1,500. Three-page
partnership $2,500. See page 10.

Duration: 16 weeks, 3 days.

RESER\’E Bv JUI_ 23, 2027 sales@exploreusamagazine.com

727-272-4390

Explore UiSA 2027 MEDIA KIT 09



DESTINATION PARTNERSHIPS

Explore US A

Magazine

YOUR DESTINATION,

INSIDE THE STORY

Advertising visibility and destination-focused storytelling, placed together inside the front

cover feature story that fits your destination.

OPTION 1

PREMIUM THREE-PAGE
DESTINATION PARTNERSHIP

$2.500

PER EDITION

One full-page, right-hand advertisement

A dedicated two-page editorial feature within the fitting
front cover feature story

An opportunity to highlight your destination, attractions,
history, visitor experiences, products and services
Placement of 5 to 10 high-resolution supporting
photographs, selected and arranged by our editorial team
according to layout requirements

A dedicated boosted social media feature promoting your

destination through Explore USA Magazine's social media

channels

Your destination supplies the publication-ready advertisement,
editorial content and supporting photography.

ANNUAL DESTINATION PARTNER

The Premium Three-Page Destination Partnership in all four 2027 editions, each placed in the
front cover feature that fits your destination that season. Includes four boosted social media
features, first choice of feature placement and quarterly invoicing.

Explore USA

OPTION 2

FEATURED T\W0-PAGE
DESTINATION PARTNERSHIP

§1,500

PER EDITION

® One full-page, right-hand advertisement positioned directly
opposite your editorial coverage

® One full-page, left-hand editorial feature within the feature
story

® A coordinated, side-by-side presentation combining
advertising visibility with destination-focused storytelling

® Placement of 5 to 7 high-resolution supporting
photographs, selected and arranged by our editorial team
according to available space

® A dedicated boosted social media feature promoting your
destination

Your destination supplies the publication-ready advertisement,
editorial content and supporting photography.

§7,500

FOUR EDITIONS. 510,000 VALUE



WORKING WITH US

BUILT FOR

Explore US A

Magazine

LONG-TERN PARTNERS

FLEXIBLE PLANNING AND INVOICING

We understand that destinations operate within established
marketing budgets and seasonal advertising schedules.

If timing is a consideration, we are happy to discuss
reserving your placement now and coordinating an invoicing
schedule that aligns with your destination's budget cycle,
subject to mutual agreement.

There is still time to prepare your advertising materials,
editorial content and supporting photography. Our
immediate priority is identifying interested partners and
reserving their preferred placements.

CUSTOM PROGRAMS

State tourism offices, regional coalitions and multi-destination trails can build a custom

program: multi-page regional sections, themed trail guides and co-op buys that let partners

share the cost of a spread.

Rate lock. 2028 editorial calendar preview available now. Partners who contract a 2027
Annual Partner program by June 30, 2027 lock 2027 rates for 2028.

Explore USA

BUILDING LONG-TERM PARTNERSHIPS

Our goal extends beyond securing a single advertisement.
We are focused on developing lasting relationships with
tourism-related destinations throughout the United States
and becoming a trusted marketing resource for future
editions.

We believe some of the most rewarding travel experiences
happen when visitors discover an unexpected attraction,
meet a knowledgeable local guide, participate in a
memorable excursion or explore a destination that makes
its surrounding community distinctive.

These are precisely the experiences we want to introduce to
our readers.

Beyond the Rim: Why the
Grand Canyon is Only the First
Chapter of a Northern Arizona

Journey

One of America's top B&Bs, Sheridan House Inn, Transforms a
Bucket List Tripinto a True Destination

at the rim for the first time is one ~ Sheridan House Inn offers an
of those rare travel experiences inviting sanctuary for exploring
that really does live up to the ~this remarkable corner of the
anticipation. But throughout Southwest - and a reason to look
Northern Arizona are more places  forward to returning at the end of
travelers have dreamed of seeing: ~each day's adventure.

the red rocks of Sedona, the

cal Bend,
and the nostalgia of America’s
Mother Road, Route 66.

rizona may be famous
for scorchingdeserts and The challenge isn't findin,

but head north and the sc
changes dramatically. Tow
po

course, the headiiner. Stan:

w Explorelsh FALL2026 SPECIAL HOUDAY EDITION



MAGAZINE AND DIGITAL EDITION RATES

2027 RATE CARD

Explore US A

Magazine

Every magazine placement also runs in the interactive digital flipbook and PDF edition at no

additional cost. Rates are per insertion, in U.S. dollars.

POSITION 1X 2 EDITIONS (15% OFF) 3 EDITIONS (20% OFF) 4 EDITIONS (25% OFF)

Back Cover (ZEIITD $3,000 $2,550
Inside Front Cover m $3,000 $2,550
Inside Back Cover w $3,000 $2,550

Two-Page Spread 52,250 51,915
Full Page $1,250 51,065
Half Page (horizontal or vertical) $750 S640

DESTINATION AD DESIGN
PARTNERSHIPS No creative? Our in-house studio builds

Ad plus editorial inside a front cover it. Full page $350. Half page $250. Two
feature story. Two-page $1,500. Three- rounds of revisions included.

page $2,500. Details on page 10.

$2,400 52,250
$2,400 $2,250
$2,400 $2,250
$1,800 $1,690
$1,000 $940

$600 $565

AGENCIES

Rates are gross. Recognized agencies
receive 15% commission on space when
payment terms are met.

Rates effective January 1, 2027. Multi-edition discounts apply to placements contracted within the 2027 calendar year. Premium positions are first

come, first served and are reserved with a signed insertion order and deposit.

Explore USA
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MECHANICAL REQUIREMENTS

MAGAZINE SPEC SHEET

Magazine trim size is 8.5" x 11" (U.S. Letter). All dimensions are width x height, in inches.

=

FULL PAGE HALF HORIZONTAL HALF VERTICAL TINO-PAGE SPREAD
SIZE TRIM WITH BLEED LIVE / SAFE AREA NON-BLEED
Two-Page Spread 17 x 11 17.25x 11.25 16.25x 10.25 n/a
Full Page 85x 11 8.75x11.25 7.75x10.25 n/a
Half Page Horizontal 8.5x5.5 8.75x5.625 7.75x5 7.5x4.875
Half Page Vertical 4.25x 11 4.375x11.25 3.75x10.25 3.625x 10

FILE REQUIREMENTS DESIGN GUIDELINES

® High-resolution PDF, PDF/X-1a:2001 preferred ® Keep text and logos 0.375" inside trim

® CMYK color only. No RGB, LAB or spot colors ® Spreads: keep live copy 0.5" clear of the gutter on each side
® Allimages 300 dpi at 100% placement size ® Rich black: C60 M40 Y40 K100. Body text: 100% K only

® All fonts embedded or converted to outlines ® Include a URL or QR code so magazine readers can act

® Total ink coverage not to exceed 300% ® Files over 25 MB: send a download link

® Bleed 0.125" on all trimmed sides ® Submit to sales@exploreusamagazine.com with the edition
® Crop marks offset 0.125" outside the bleed and advertiser name in the subject line

Materials that do not meet specifications may be corrected by our studio at $95 per hour or returned for correction. Explore USA Magazine is not
responsible for reproduction quality of non-conforming files. Full-page ads in destination partnerships run on a right-hand page.

Explore USA
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EXPLOREUSAMAGAZINE.COM

DIGITAL PROGRAIVIS

Web placements run for one edition's on-sale window unless noted. Destination guides are

evergreen and stay live for a full year.

PLACEMENT WHAT YOU GET RATE
Destination Guide Page A permanent landing page at S950 / yr
@ ExploreUSAMagazine.com/destinations/your-name with a 1,000+

word guide, photo gallery, FAQ, map coordinates, social links and a
direct link to your site. Listed in our Destinations directory.

Homepage Destination Spotlight Featured position in the homepage Destination Spotlight with your $750 / edition
creative, headline, story and call to action. Limited to four partners per
edition.

Header Menu Feature Your destination listed in the site-wide Destinations menu, visible on $395 / edition

every page. Limited to six positions.

Homepage Partner Banner Full-width homepage banner with creative, headline, three benefit S495 / edition
bullets and call to action.

In-Article Sponsor Card Your creative and message inside our travel articles in a run-of-site $295 / edition
rotation.

Sponsored Feature Article A 1,000 to 1,500 word story written by our editors, optimized for 5595
search and Al answer engines, labeled as sponsored, with links to your
site.

Newsletter Feature Featured story slot in the Explore USA newsletter with image, copy $325
and link.

Social Amplification Three posts across Facebook, Instagram and LinkedIn, tagging your $250
accounts.

WHY THE GUIDE PAGE MATTERS REPORTING

A magazine ad runs for one season. A destination guide keeps Digital partners receive an end-of-edition report with page
earning search traffic and Al citations all year, and every visit views, click-throughs to your site and top referring channels.
carries a reader to your booking page.

Explore USA



DIGITAL CREATIVE REQUIREMENTS

Explore US A

-
Magazine

DIGITAL SPEC SHEET

Magazine advertisers can reuse their ad page as web creative. We convert and optimize it

for every web placement at no charge.

PLACEMENT IMAGE

Homepage Destination
Spotlight
under 2 MB

Homepage Partner Banner

1275 x 1650 px (portrait, magazine
ratio). JPG, PNG or WebP, RGB,

1275 x 1650 px portrait creative, or

supply your magazine ad page

In-Article Sponsor Card

Newsletter Feature
MB

Social Amplification
1920 px (stories)

DESTINATION GUIDE PAGE MATERIALS

@ Hero photo: landscape, minimum 2400 px wide, no text
overlays

@ Gallery: 6 to 10 photos, minimum 1600 px wide, with
photo credits

@ Logo: PNG with transparent background or SVG

@ Overview: 150 to 300 words on what makes your
destination unique

1275 x 1650 px portrait creative

1200 x 630 px, JPG or PNG, under 1

1080 x 1350 px (feed) and 1080 x

CoPY

Headline up to 40 characters. Body up to 200
characters. Call to action up to 30 characters.
Destination URL

Headline up to 40 characters. Body up to 200
characters. Three bullets up to 45 characters each.
Call to action. URL

Headline up to 60 characters. Body up to 160
characters. Call to action. URL

Headline up to 60 characters. Body up to 300
characters. URL

Account handles to tag, key message, URL

Top experiences: 5 to 8 attractions, events or itineraries
FAQ: the 5 questions visitors ask most, with answers
Links: website, booking page and all social accounts

Contact: physical address for map placement

Standards. All images must be owned or licensed by the advertiser for web use. Sponsored placements are labeled, and partner links carry
the sponsored attribute per Google guidelines. Digital materials are due on the magazine materials deadline for the matching edition, or 10

working days before a standalone digital launch.

Explore USA
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LET'S PUT YOUR
DESTINATION ON THE MAP.

ADVERTISING SALES HOW TO BOOK

sales@exploreusamagazine_com Choose your edition, feature story and partnership
727-272-4390 Sign the insertion order

ExploreUSAMagazine.com Pay the 50% deposit to reserve your position

Send materials by the deadline, or use our design studio

Ashley Smith, Sales Director Approve your proof and go live
Luke Johnson, Sales Executive
Jordan Fields, Sales Executive

TERMS AND CONDITIONS

A signed insertion order and 50% deposit reserve space. Balance is If materials are not received by the deadline, the publisher may run

due by the materials deadline unless an invoicing schedule is agreed the advertiser's most recent ad.

in writing. Explore USA Magazine reserves the right to decline any

Annual Destination Partner programs may be billed in four quarterly advertisement. All advertising is subject to publisher approval.

installments. Advertiser warrants it holds rights to all content supplied and

Cancellations are accepted in writing before space close. Deposits indemnifies the publisher against related claims.
are non-refundable after space close. Rates effective January 1, 2027. Rates are subject to change with

Premium positions are confirmed in the order signed insertion 30 days notice. Contracted rates are protected.

orders are received.

Explore USA Magazine is published by Explore Publications LLC.


mailto:sales@exploreusamagazine.com
https://exploreusamagazine.com/

